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Mitsubishi Motors Goes “ABSOLUTELY Beyond Tough” with Iconic Special 

Show Model TRITON ABSOLUTE 

 
 

Mitsubishi Motors Corporation (MMC) today unveiled the TRITON ABSOLUTE, an 

iconic special show model of the acclaimed TRITON (L200 in Europe) that 

embodies the rugged, solid, and uncompromising nature of MMC’s flagship 

pickup at the 40th Bangkok International Motor Show 2019*. 

 

The TRITON ABSOLUTE expresses the concept “ABSOLUTELY Beyond Tough” 

through “Build-up Robustness” based on the “Truck Dynamism” illustrated by 

“More Solid and More Rugged” design and the TRITON’s “Mechanical Durability”. 

 

The striking features of the TRITON ABSOLUTE will showcase the robustness of 

the pickup’s frame, and convey the rugged design and uncompromising 

presence of the TRITON in every environment. This special model’s protective 

body paneling, rugged style, and bold lighting systems take on the 

“ABSOLUTELY Beyond Tough” nature of the TRITON, which has been relayed 

across generations of the outstanding, rugged pickup.  

 

MMC expects the bold and ambitious model to resonate strongly with pickup 

owners everywhere by embodying the proven mechanical durability and go-

anywhere performance capabilities of the TRITON, which were further advanced 

with the launch of the 2019 model in Thailand last fall. The TRITON ABSOLUTE is 

also a key representation of MMC’s “Drive your Ambition” brand tagline, 

expressing the 100-year DNA of the automobile manufacturing through tough 

design as well as the progressive values and exploration-minded ambitions of 

its drivers. 

 

* Officially VIP day is on March 25th, press day is on March 26th, and it is open to the general public from March 27th to 

April 7th. 

For more information, please see: https://bangkok-motorshow.com/ 
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About MITSUBISHI MOTORS 

Mitsubishi Motors Corporation is a global automobile company based in Tokyo, 

Japan, which has a competitive edge in SUVs and pickup trucks, electric and 

plug-in hybrid electric vehicles. Since the Mitsubishi group produced its first car 

more than a century ago, we have demonstrated an ambitious and often 

disruptive approach, developing new vehicle genres and pioneering cutting-

edge technologies. Deeply rooted in Mitsubishi Motors’ DNA, our brand strategy 

will appeal to ambitious drivers, willing to challenge conventional wisdom and 

ready to embrace change. Consistent with this mindset, Mitsubishi Motors 

introduced its new brand strategy in 2017, expressed in its “Drive your 

Ambition” tagline – a combination of personal drive and forward attitude, and a 

reflection of the constant dialogue between the brand and its customers. 

Today Mitsubishi Motors is committed to continuous investment in innovative 

new technologies, attractive design and product development, bringing 

exciting and authentic new vehicles to customers around the world. 
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